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1 George S. Day, eds. Consumerism: Search for the Consumer 
ork: The Free Press, 1971. In Canada, from Collier-Macmillan 
.s, Ontario. 

ected in this publication look at the key issues in 

.« The book is divided into five sections: the scope of 
-e-purchase phase, the purchase transaction, the post 

, and the ghetto consumer. There is a bibliography. 


Oiiive. The Why of Fashion. Ames, Iowa: Iowa State 

» Ist ed., 1967. 

ded into three parts in order to develop each dimension of 
‘st deals with fashion as a social need and examines the 
man behaviour. The second part examines the element of 

o see how it affects the economic system, and how the 

in turn, is affected by fashion. Thirdly, the social and 
of fashion are examined to see why prevailing styles 


a William one Canadian Marketing. Toronto: McGraw 


mer, HLA. Money, Banking, and the Canadian Financial System. 
fethuen Publications, 1968. 


pters in this college-level text are descriptive, others are 
al. Finance is presented in a social and historical framework. 


James Jr. and Henry W. Hubbard. Let the Seller Beware. Washington 
he National Press Inc., 1969. In Canada, from Canadian FDS Audio- 
Company, Toronto. 

Nader's activities form the focus of this historical overview of 
consumer movement in the United States. 





















Broby—Johanseny R ody and Clothes. New Yo York: Reinhold Boo 
(1968. In Canada, fo Van Nostrand Reinhold Ltd., Scarborou 
This college-level history of dress from the year 300 to th 
includes a history of working clothes in Europe and Asia and 


p » 


(#|Brown, J.J. Life Insurance: Benefit or Fraud. Don Mille, ‘ontario: po eee 
Longmans, 1964. Kass 
This easy-to-read publication deals with insurance in Cana 


(#|Canadian Welfare Council. Consumer Credit and the Lower Income Family: 7a 
Ottawa: Publications and Information Branch, Canadian Council on Social 
Development (formerly, the Welfare Council), 1970. reui 
Two particularly valuable sections of this book are: an article,"Legal A's eins 
Aspects of the Regulation of Consumer Credit",by J.S.Ziegel, and a | a 
research report entitled, "The Incidence of Debt among a Sample of Lower — 


Income Families in Hamilton": 


(#]Catherwood, Robert. Your Money: How to Make the Most of it. Toront 
Financial Post, 1969. 


There are many short chapters on personal and family finance. Based on 
articles from The Financial Post, this book is easy to read. 


Reaeecren New York: een Publishing Corporation, 1959. 
Teachers will find this well established book useful for background a 


published more recent articles on the same subject in various trade 
publications. 


Clough, S.B. Basic Values of Western Civilieeeions New York: Columbia Fi, 
University Press, 1960. In Canada, from McGill-Queen's University Press, 
3458 Redpath St., Montreal 109, P.Q. ; pe 
The main thesis of this book is that if we are willing to defend our ae 
and its goals, we should understand its values. The book, watch is of 


Toronto: Queen's Printer and Publisher. 
The main features of the legislation cover itinerant Soeur Lxecuro eee 
contracts, repossession of goods, the cost of borrowing, variable creatine 

rebates, credit advertising, and unsolicited credit cards. 













iS ‘many eases of life insurance such as differences 
: “options available, and how to read the contract. It 
_ determining how much insurance to buy. and it 
insurance as a means of saving. 


et trade, Beet tonal investment, educational patterns, 
pare economy's medium-term potential for growth. 


ee 


on Group of Toronto and Katharine B. Brett. Haute Couture. Toronto: 
mec Museum, 1969. 





















Ferguson, Mike and Martin, Champag ene raAgiie on a a Beer Budgets How 
Best for Less. New York: G.P. Putnam's Sons, 1968. In poeada fro 
Canada Ltd., Don Mills, Ontario. i ar 
Chapters of this popular-level book have titles aicH as "The heen (your : 
home), "Wheels" (your car), and "Sticks and Stoves" (furniture and appliar 
The theme. of the book is how to save money in practically every area 
encountered by the average consumer. 


Field, Michael. All Manner of Food. New York: Alfred A. Knopf, 1970. In 
Canada, from Random House of Canada, Toronto. 
This book is written on a popular level and provides information jae 5 
recognize, judge, buy, and cook with 15 familiar and not-so-familiar food | 
types. Suggested recipes and menus are included. ae 


(#]Fisher, John. The Plot to Make You Buy. Toronto: McGraw-Hill Ryerson . 
Limited, 1968. ies 
The author examines marketing, advertising, motivational research, wes 
packaging, sales promotion, and public relations. He concludes BS 
suggesting ways for the individual customer to protect himself. 


Mass.: Houghton Mifflin Co., 1971. In Canada, from Thos. Nelson & Sons, 
Don Mills, Ontario. (Available in paperback.) Ceead 
This Beyiacd edition of the earlier general-level publication oe 












with particular reference to the purchase of clothes. Each hac eee ‘are 
includes questions, activities, and biblography designed to Ey Oe the “Ss 
student in the learning process. F 


[#|Gerson, Wolfgang. Patterns of Urban Living. Toronto: University of Toro 
Press, 1970. im 
Three new forms of housing are ppennees in this study of urban housing 

and the residential environment. The book is written on a ve suitable 
‘for college students. * 


Goodyear, Margaret and Mildred Klohr. Managing for Effective Living. New Yorks * 
John Wiley &Sons, 1965. In Canada, from John Wiley & Sons, Rexdale, Ontario. oe 
The main theme in this college-level publication is the management of resources ~ 
to achieve personal and family goals. Each chapter includes a summary and a. ie 
list of supplementary reading. 2 a 


ei 


Hammond, J.D. and Arthur L. Williams. Essentials of Life Insurance. 
FE ccttcsso, I11.: Scott Foresman & Co., 1968. In Canada, from W.J. Gage Ltd., 
br aLoronto. 
Fer bta non-technical explanation of life insurance outlines the nature of 
insurance, describes various types of policies and the advantages of each. 
_ It explains special clauses and options, and how premium rates are 
established. 
aN . 


Holloway, R.J.; Mittelstaedt, R.A.; and Venkatesan, M.; eds. Consumer 
_ Behaviour, Contemporary Research in Action. Boston, Mass.: Houghton Mifflin 
Co., 1971. In Canada, from Thos. Nelson & Sons, Don Mills, Ontario. 
This college-level text is supplemented by research findings from 
_ professional journals. Topics include cultural and social forces, the 
_ buying process, and consumer satisfaction. 


) [@) How to Make Your Money Grow. Toronto: Financial Post, 1966. 
A series of Financial Post articles forms the basis of this handbook on 
_ investments. It contains a wide range of information for the novice. 


Jeffreys, M.V.C. Personal Values in the Modern World. Harmondsworth, Middx., 
Eng.: Penguin Books, 1962. In Canada, from Longmans Canada Ltd., 
55 Barber Greene Road, Don Mills, Ontario. 
As its title implies, this book is chiefly concerned with the contradiction 
) in personal values between the world of education and the contemporary world. 


Klamkin, Charles. If It Doesn't Work, Read the Instructions. New York: Stein 
and Day, 1970. In Canada, from Saunders of Toronto Ltd., Don Mills, Ontario. 
This publication contains chapters dealing with how to shop for appliances 
and how to seek redress if their workmanship is faulty. 


) [#|Lee, Betty. Insurance, The Magic of Averages. Toronto: The Globe & Mail, 
1966. . 


These reports from newspaper articles explore the Canadian tnsurance 
business and provide information for the buyer: how to read a policy, how 
to make claims, and how to distinguish among life, disability, travel, 
liability, property and car insurance. 


Lowenburg, Miriam E., et al. Food and Man. New York: John Wiley & Sons, 1968. 
In Canada, from John Wiley & Sons, Rexdale, Ontario. 

This college-level textbook includes study questions, references, and 
suggested readings. There are chapters on such varied topics as food history 
and nutritional problems. 




















[#|McDayter, Walter E., ed. A Media Noeeiae iCsaaitar ae 


a Critical Eye. Toronto: Holt, Rinehart & Winston, 1971. 
The Canadian emphasis gives Seva interest to the col: 
about the media in this book. Issues raised include educati 
magazines, radio, violence and the media, political and foreign 
student revolt, and the church as communicator. .~ . " 


(#]McLuhan, Marshall. Culture is our Busiaeeee Toronto: weCraw-HLL Ry: 
Limited, 1970. GE a 
The main theme of this book is a eine of culture and biiesnees and 
author supports his view with a collection of reprinted advertisemen 
quotations from newspapers and books. ' 


The Medicine Show. Rev. ed. Mount Vernon, N.Y.: Consumers' Union, 19’ 
This publication, intended for general consumption, provides informat: 
medical matters: the products advertised as cures and reliefs for te 


[(#])Moyer, M.S. and G. Snyder. Trends in Canadian Marketing. Ottawa: 
Canada, 1968. tie 
This general-level publication is based on the 1961 census data ana is 
pea with information from other sources. It deals specifical: 
Canada's retail trade and the marketing activities of manufacturers , 
wholesalers, consumers, and other agencies. 


Nader, Ralph; Lowell Dodge; and Ralf Hotchkiss. What to do with your | 

An Action Manual for Lemon Owners. New York: Grossman Publishers, 197; 
Canada, from Fitzhenry & Whiteside, Don Mills, Ontario. ~ 
A check-list of safety features for the modern car is one feature of th: 


may be different in Gennde \ 


(#]Randall, David. Dollars on _the Highway. Toronto: McClelland & Stewart, 191 
Topics in this book include automobile insurance covering all aspects of an 
accident, the adjusters, the doctors, the witnesses, and the lawyers. It me 
includes recommendations for better auto insurance practices in Canada. 


Raths, Louis E.; Merrill Harmin; and Sidney B. Simon. Values and Teaching. ae 
Columbus, Ohio: Charles E. Merrill Publishing Co., 1966. a 
The theory of values outlined in this publication is intended for teachers 
and others working with children. It includes a methodology for helping 
others to clarify their values. 







- Reich, Charles A. The Greening of America: the Coming of a New Consciousness 
and the Rebirth of a Future. New York: Random House, 1970. In Canada, from 


be Random House of Canada Ltd., 370 Alliance Ave., Toronto 334, Ontario. 
ie The author believes that man's lack of power in the age of technology can be 
ae by a deeper consciousness that may exist throughout the culture. 
. 


sa ™ 
ae 
_ @Repath, Austin. Mass Media and You. Toronto: Longmans, 1966. 

ae this high-school-level book has questions and assignments at the end of each 
chapter. It is intended to show how to use various types of mass media and how 


_ to analyse their influence. 


\ 


z Roman, J.C. and Robert Finch. Family Financial Management Kit. Cincinnati, 
a Ohio: Southwestern Publishing Co., 1970. 

bi This high school work book presents a case study of a family and asks the 
G student to make financial records on the blank forms provided. 


/ 


_ Rudofsky, Bernard. Architecture without Architects: a Short Introduction to 

A Non-pedigreed Architecture. Garden City, N.Y.: Doubleday & Co. In Canada, 

_ from Doubleday Publishers, Toronto. 

ns, The collection of photographs in this book deals with what the author calls 
anonymous architecture. In the text accompanying the illustrations, the author 
expresses the belief that the philosophy and practical knowledge of untutored 
builders could provide inspiration for industrial man in his chaotic cities. 


Wh 


sirstop 


pieyate Mary Shaw. Clothing: a Study in Human Behaviour. New York: Holt, 
Rinehart and Winston, 1966. 
a This college-level book examines the psychological and sociological aspects of 
. clothing and the research methods used to obtain this information. There is 
yh a bibliography at the end of each chapter. 
ie 2 


Pk @lsharp, J.M. Credit Reporting and Privacy. The Law in Canada and the United 
_ States. Toronto: Butterworth & Co., 1970. 

2, This informative, easily read publication describes the workings of credit 
bureaux and the laws that control them. The book includes four case histories 
; and advances possible reforms. There is a bibliography. 
rt 


or 
e 


_ (#)Shulman, Morton. Anyone Can Make a Million. Toronto: McGraw-Hill Ryerson 
Limited, 1966. 
The Shulman system for speculators in the stock market covers investments for 
widows and orphans as well as the more conventional topics of penny stocks 
and convertible bonds. Many examples are included in this highly readable 
publication. 


[#|/Steacy, Richard. Canadian Real Estate: How to Make it Pay. 2nd ed. Toronto: 
) Peter Martin Associates, 1970. 


This general reader discusses buying and renting homes and protecting and 
selling property. 












[(#|Stepat-DeVan, Dorothy. Introduction to Home furnishings. ot ae a 
Macmillan, 1964. eae ha 


1968. (A revised edition is in preparation.) In Canada, from Thos. Nelson 
& Sons, Don Mills, Ontario. Ff 
On a level suitable for Senior Division students, this book discusses go 
values, and decisions, and is well SP with examples, summaries, 
questions, and projects. 


‘ ig 


Random House of Canada, Toronto. Ss 
The title refers to "the shattering stress we induce in individuals by iG 
subjecting them to too much change in too short a time." Toffler believ ves 
man must learn to control the rate of personal and social change if a head 
massive adaptational breakdown is to be averted. 


Treliving, James T. and T.G. Murphy. General Business and Consumer 
Fundamentals. Toronto: McGraw-Hill Ryerson Limited, eh ak 


gee system; shopping, ae ere spending, Seas bank sexes ie 
saving and investing;.insurance; consumer information and protection. 


Troelstrup, A.W. The Consumer in American Society: Personal and Family 
Finance. New York: McGraw-Hill, 1970. In Canada, from McGraw-Hill Ryerson, 


Limited, Scarborough, Ontario. eee 
This senior high school text treats a wide range of consumer topics. Some RRA 
of the information contained is not applicable to Canada. Ay 


_ [#) Urban Penis Expenditure, 1967. Statistics Canada, Cat. No. CS 62-530, ine 
paperbound, 1971. Available from Information Canada, Ottawa. ht 
This report on expenditures of urban families is one of a continuing series. 


Waugh, Alice. Interior Design. Minneapolis, Minn.: Burgess Publishing Co. ,1967 
In this college-level publication, design principles are explained and Os 
followed by suggested exercises and sketches to be filled in by the studeneeaal 
The final section traces, the historic styles of furniture and provides | 
illustrations. 


<—s 


Wingate, ence B. Textile Fabrics and Their Selection. 6th ed. Englewood ~ o. 
Cliffs, N.J.: Prentice-Hall Inc., 1970. In Canada, from Prentice-Hall, Toronto. — 

The Fe een ee of fibre and fabric types are related to the case and J 
probable performance of the finished material in this college-level text. Each 
chapter includes projects and a glossary. There is a bibliography. pie 


(*#|Ziegel, Jacob S. and R. E. Olley, eds. Consumer Credit in Canada. 
Saskatoon: Modern Press, the University of Saskatchewan. 

The conference recorded in this easy-to-read publication included 
representatives from every segment of the consumer credit industry, 
government officials, members of federal and provincial legislative 
branches, representatives of consumer groups, and scholars from 

a number of disciplines. Topics include both the economic and social 
implications of consumer credit. 


Learning Resources | ee ny ae 
Ra aay 


Non-Print 






have been produced recently by Snenenaene sources. The first, ‘Gone 
Information: An Annotated Catalogue, Ottawa: Consumer Association 
1970, is available from the Association at 100 Gloucester Street, 
K2P 0A4, Ontario. Consumer Education Bibliography, Washington D.C. 
on Ganauaed Interests, 1969, is available from ry Superintendent — 
Washington D.C. 20402. ae 


Films and Filmstrips ta 


The following companies and agencies have films and filuatripa: ade 
would be of use as learning resources in this field of studiés. 


Association Films Incorporated 
333 Adelaide Street West, Toronto 133, Ontario 


Canadian Film Institute 
1972 Carling Avenue, Ottawa K2A 1G1, Ontario fs 


Canadian Manufacturers’ Association 
67 Yonge Street, Toronto 215, Ontario 


Carman Education Associates Ltd. 
Pine Grove, Ontario 


Central Mortgage and Housing Corporation 
Montreal Road, Ottawa K1A OP7, Ontario 


(Cooperative Union of Ontario 
P.O. Box 527, Weston, Ontario 


Credit Granters' Association of Canada 
Suite 301, 30 Bloor Street West, Toronto 5, Ontario 


-CUNA International Incorporated 
P.O. Box 800, Toronto, Ontario 


Educational Film Distributers 
191 Eglinton Avenue East, Toronto 315, Ontario 


Holt, Rinehart and Winston Co. Ltd. 
55 Horner Avenue, Toronto 315, Ontario 


International Tele-Film Enterprises 
221 Victoria Street, Toronto 205, Ontario 


Life Underwriters Association of Canada 
41 Lesmill Road, Don Mills 405, Ontario 


McGraw-Hill Ryerson Limited 
Text Film Division, 330 Progress Ave., Scarborough, Ontario — 


Marlin Motion Pictures 
47 Lakeshore Road East, Port Credit, Ontario 


10 















u of peneane Affairs 
-and Corporate Affairs, 219 Laurier Ave West, Ottawa K1A 0C9 


nt of Agriculture 
Building, Ottawa K1A 0S9, Ontario 


pee. 
artment of National Health and Welfare 
rug Directorate, Tunney's Pasture, Ottawa K1A OL2, Ontario 


Advertising Advisory Board 
treet, Toronto 116, Ontario 


atten Consumes Loan Association 
0. Box 391, Station "F", Toronto, Ontario 


aadten Council on Social Development 
pa Avenue, Ottawa KLY 1E5 


11 


A ( 


Canadian Securities Institute | 
6th Floor,, 112 King Street West, Torcnee 19, on ee 


A 





Canadian Standards Association De baa 
178 Rexdale Boulevard, Rexdale 603, Ontarie: pas 


Central Mortgage and Housing Corporation (in your area) 
Chamber of Commerce (in your community) q 


Children's Apparel Manufacturer's Association 
8325 Mountain Sights, Suite 200A, Montreal 9, P.Q. 


Consumers! Association of Canada 
100 Gloucester Street, Ottawa K2P 0A4, Ontario 


Credit Granters' Association of Canada 
Suite 301, 30 Bloor Street West, Toronto 5, Oneaciet 


CUNA International Incorporated 
Box 800, Toronto 550, Ontario 4 


Federated Council of Sales Finance Companies 
Suite 808, 40 St. Clair Avenue West, Toronto 195, Ontario 


Insurance Bureau of Canada 
170 University Avenue, Toronto 110, Ontario 


Investment Dealers Association of Cannas 
112 King Street West, 6th Floor, Toronto 110, Ontario 


Ontario Cooperative Development Association | 
Box 129, Brampton, Ontario 


Ontario Credit Union League 
Credit Union Drive, Toronto 375, Ontario 


Ontario: Ministry of Consumer and Commercial Relations 
555 Yonge Street, Toronto 284, Ontario 


Ontario: Ministry of Community and Social Services 
Citizenship Branch, Queen's Park, Toronto, Ontario 


Ontario: Ministry of Health 
Queen's Park, Toronto, Ontario 


Ontario Housing Corporation 
101 Bloor Street West, Toronto 181, Ontario 


Ontario: Hydro Electric Power Commission 
620 University Avenue, Toronto 101, Ontario 


Social Planning Council (in your area) 


Toronto Stock Exchange 
Public Relations Department, 234 Bay Street, Toronto 116, Ontario 


Trust Companies Association of Canada 
302 Bay Street, Toronto 105, Ontario 


12 
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Kits and Simulations 

_ ‘The companies and agencies listed below have available a variety of 
_ resource kits and simulations for classroom use. 

Academic Games Associates Incorporated 

_ 3505 North Charles Street, Baltimore, Maryland 21218 


Changing Times Education Service 
1729 H Street N.W., Washington D.C. 20006 


Consumer's Association of Canada 
100 Gloucester Street, Ottawa K2P 0A4, Ontario 


Department of National Health and Welfare 
Educational Services Division, Food and Drug Directorate, 
_ Tunney's Pasture, Ottawa K1A OL2, Ontario 


- Science Research Associates (Canada) Ltd. 
44 Prince Andrew Place, Don Mills 403, Ontario 


Western Publishing Company 
850 Third Avenue, New York, N.Y. 10022 


Periodicals 


(#|/Canadian Consumer. (In French, Le Consommateur Canadien.) Consumers' 


Association of Canada, 100 Gloucester Street, Ottawa K2P OA4, Ontario. 


- Subscription $4.00 per year, $2.00 for students. 
_ This buying guide reports the results of product testing, lists 


references, and reports current developments in the Canadian consumer 


movement. 


, Changing Times. The Kiplinger Washington Editors Inc., Editor's Park, 


_ Maryland 20782. $7.00 per year. 


Some advice to consumers in this publication applies to Canada, but 
fe NO twas. 


{*|Chatelaine. Maclean-Hunter Ltd., 481 University Avenue, Toronto 101, 
Ontario. Twelve issues a year: $2.50 for one year, $4.50 for two years. 
This national women's magazine often includes popular treatments of 
family finance and the purchase of consumer goods. 


(#]Consumer Contact. Department of Consumer and Corporate Affairs, 
Consumer Service and Information Branch, P. 0. Box 99, Ottawa, Ontario. 
Free. 

The former Consumer Communique has been replaced by this monthly 
bulletin which contains topics of current concern. Recent examples 
include unit pricing, labelling of fibres, and misleading advertising. 


ES 













(| The Consumer Interest. College of Family nnd? 7 
University of Guelph, Guelph, Ontario. Six (eedes® a year: 
$2.50 for students. Bulk rates available. Gabe Bah 


federal and provincial eeteleeien of interest “e , consumers, and br 
news items.. 


Consumer pesortay Consumers’ Union of U. Sie Incorporated, 256 Washington 
Street, Mount Vernon, New York 10550. $9.00 per year. 
This each publication compares the performance of Partoue goods. and 
services available in the market place. Some products tested are not 
available in Canada. 


(#] Dispatch. Health Protection Branch, Department of Natioaal Health 

Welfare, Tunney's Pasture, Ottawa KIA OL2, Ontario. Free. | 
Topics vary considerably A this monthly Rubaveatieds They range from 
information about the operation of the Health Protection Branch to 
information about storing hazardous products or drugs. 


Stanley Hall University of Missouri, Columbia, Missouri 65201. $6.00 
year includes The Journal (sem nenncen ye ACCI Newsletter (9 issues a 
and Consumer Education Forum (3 issues a year). Single copies of The 
Journal $2.50. 

The Journal contains research articles and book reviews by and for edt 
in consumer education. | 


suggestions for consumer education projects. 


LY 


[#) Industry. Canadian Manufacturers’ Association, 67 Yonge Street, Toronto 
Ontario. . we 


(] Industrial Canada. Canadian Manufacturers'. Association, 67 Yonge Street, 
Toronto 1, Ontario. ; y 


» 


Tape Recording 


(| Canadian Broadcasting CO Oe ee Learning Systems, Box 500, Station A, 
Toronto 116, Ontario. 


Television 


(#] Ontario Educational Communications Authority, Canada Square, 2180 Yonge 
Street, Toronto 295, Ontario. Ca 
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